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Perspectives on Retail Competitive Markets

Welcoming Remarks and Introductions—Chairman Charles Box

Making Retail Competition Work in Electricity—A.J. Goulding, President, London
Economics International LLC

A New York Perspective on Retail Competitive Markets: Progress and Opportunities—
Ron Cerniglia, Director—Office of Retail Market Development, NY S Department of
Public Service

Competitive Energy Markets in the Mid-Atlantic—A Retail Supplier’s Perspective—Harry
Warren, President, Washington Gas Energy Services

What Marketers Look for in a New Market—Panel Discussion
Badar Khan, SVP, U.S. Growth Markets, Direct Energy Services
Tom Butler, Director—Business Development, Dominion Retail
Richard Ravthon, Vice President, Reliant Energy Solutions

Closing Remarks/Next Steps—Commissioner Lieberman



